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WHAT DO WE DO?







Who are trusted messengers?



Who are trusted messengers?
Rural Americans



TIPS FOR TRUSTED MESSENGERS
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Tips for trusted messengers



• RELATABLE— Can hang. Background, skills, and 

experiences overlap with the target audience

• BELIEVABLE  — Genuine, transparent, and 

motives are clear

• CREDIBLE—Bring useful knowledge and skills that 

others don’t have



• Highest risk
• Agriculture workers
• Undocumented workers
• Health and wellness groups that drink raw 

milk

• Trusted messenger feedback
• Not worried about pink eye
• Mental health is top concern

H5N1



• Legitimate concerns exist 
• Look for questions. Open a tip line
• Know where people are talking

Hearing
• Easy: accidental; automatic.
• Passive: involuntary; 

effortless.
• Physical Function: involves 

the ears.

Listening
• Hard: requires practice and 

being alert.
• Active: a conscious effort; 

requires focused involvement.
• Internal Behavior: involves mind 

and body.“Open a two-way street”



Show up during “peace” times
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Tips for trusted messengers



Information landscape changing



Our relationship to information is emotional



Source: Voshoughi, Roy, Arab. (2018) The spread of true and false news online. Science

Misinformation goes farther, faster, deeper, and more broadly 
than the truth

more people 
retweeted 

spread through 
peer-to-peer

six times faster 
at spreading

diffused more 
broadly

retweeted by 
more unique 

users

reached far 
more people



Pierri et al., (2022) Online misinformation is linked to early COVID-19 vaccination hesitancy and refusal. Nature

Tweets shared by users geolocated in the U.S. that link to a low-credibility source

Pierri et al., (2022) Online misinformation is linked to early COVID-19 vaccination hesitancy and refusal. Nature





“Misinformation is not like a plumbing 
problem you fix. It is a social condition, like 

crime, that you must constantly monitor 
and adjust to.”

-TOM ROSENSTIEL



Tip: Meet people where they are at

1 in 2



Tip: Audience is everything



Tip: Truth sandwich



Purnat et al., 2023. Managing Infodemics in the 21st Century: Addressing New Public Health Challenges in the Information 
Echosystem. Springer Nature. 

Misinformation

Information

Far broader crisis



9 months of preparation

Tip: Anticipate needs



Tip: Engage with humility

What do we not know?

How are we finding answers?

What do we know?



“If you can’t explain it simply, you don’t 
understand it well enough.”

-Albert Einstein

Nuance Readability

Understand

Read

Act

Scientific jargon

Stats

Uncertainty 

Tip: Translate
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Tips for trusted messengers



Myocarditis …… Heart inflammation
Misinformation… Rumor 

Acquired… Get
Detrimental… Harmful 

Sufficient… Enough 

The consequences… The benefits
Your community… Your family

Drug companies… Medical researchers
Mass vaccination site …. Community vaccine clinic

Less of this              More of this 



Be inclusive

Johnson et al. (2020) The online competition between pro- and anti-vaccination views. Nature.



Actual person. A face. A warm body 

Consistent voice

Credible voice

Show human side
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Tips for trusted messengers





(Government, mass media, academia) (Doctors, scientists, community leaders)

Linear
Expertise

Deficit model

Dynamic
Participatory

Information is emotional
Organized, well-funded, low trust High trust, unorganized, not funded

Traditional: Top Down Updated: Bottom up
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Tips for trusted messengers

Social media
Knowing audience 

Truth sandwich

Anticipating needs

Engaging with humility

Translating

Products

Bi-directional relationship

Words we use

Remember why you are here



Questions?

L o v e ,  Y o u r  L o c a l  E p i d e m i o l o g i s t


