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• Public interest communication (PIC) merges theory and practice by examining the 

development, implementation, and evaluation of science-based strategic communication 

efforts to achieve and sustain publics’ attitudinal and/or behavioral changes regarding a 

public interest issue.

• The WVU PIC Research Lab unites social and behavioral scientists to research:

Social science for positive social change.

WVU Public Interest Communication 
Research Laboratory (PIC Lab)

https://mediainnovation.wvu.edu/programs/pic-lab


• Unified command system appointed by Governor Jim Justice

• In partnership with WV Department of Health & Human Resources and other state 

agencies and community organizations 

• Within the JIATF is the Joint Information Center (JIC)

• Partnerships for coordinated strategic communication

• Evidence-based, data-driven communication tailored to West Virginians and targeted 

toward specific populations’ wants and needs 

WV Joint Interagency Task Force on 
COVID-19 (JIATF)
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Describe the attitudes, perceptions, and 
beliefs that influence vaccine confidence. 

Apply social and behavioral science to 
effectively talk with patients and communities 
about immunization.

Learning Objectives
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Why do you think people choose to 
get vaccinated (or approve it for 

those they care for)?

Why do you think people choose 
not to get vaccinated (or do not 

approve it for those they care for)? 
Public Interest Communication Research Lab

Pair & Share



Vaccine Hesitancy & Confidence
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Vaccine Hesitancy 
The SAGE Working Group on Vaccine Hesitancy: 
• Delay in acceptance or refusal of vaccination despite availability of vaccination services

• Vaccine hesitancy is complex and context specific

• Varies across time, place, and vaccines 

• Influenced by factors such as complacency, convenience, and confidence

Source: MacDonald NE; SAGE Working Group on Vaccine Hesitancy. Vaccine hesitancy: Definition, scope and determinants. 

Vaccine. 2015 Aug 14;33(34):4161-4. doi: 10.1016/j.vaccine.2015.04.036. Epub 2015 Apr 17. PMID: 25896383.

The Strategic Advisory Group of Experts on 

Immunization (SAGE) is charged with advising WHO on 

overall global policies and strategies, ranging from vaccines and 

technology, research and development, to delivery of 

immunization and its linkages with other health interventions.
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Vaccine Hesitancy Confidence 
Vaccine confidence 
• The extent to which individuals are motivated or willing to get vaccinated 

• Vaccine confidence is complex and context specific

• Varies across time, place and vaccines 

• Influenced by factors such as perceived risk, access, safety, effectiveness, 

opinions of important others 

MacDonald NE; SAGE Working Group on Vaccine Hesitancy. Vaccine hesitancy: Definition, scope and determinants. 
Vaccine. 2015 Aug 14;33(34):4161-4. doi: 10.1016/j.vaccine.2015.04.036. Epub 2015 Apr 17. PMID: 25896383.
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Vaccine Acceptance Continuum 

Image adapted from: https://www.cdc.gov/vaccines/acip/meetings/downloads/slides-2020-10/COVID-Cohn-508.pdf
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Attitudes, Perceptions, & Beliefs that 
Influence Vaccine Confidence 
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Attitudes

•affective attitudes (positive or negative emotions), instrumental attitudes (perceived outcomes of vaccination) 

Norms

•subjective norm (pressure from one’s network), descriptive norm (belief one’s network is choosing vaccination)

Perceived Control

•perceived behavioral control (belief in own control over behavior), self-efficacy (confidence they can do it)

Perceived Threat

•perceived severity (of the risk/disease), perceived susceptibility (of encountering the risk), negative 
emotions 

Perceived Efficacy 

•self-efficacy, response efficacy (confidence that the behavior, i.e. vaccination, will protect from the risk/disease)  

Information Source & Channel 

•credibility, trust

Immunization intentions are shaped by...
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Data-driven Translational Science to 
Boost Vaccine Confidence

To understand risk/health beliefs, perceptions, attitudes, behaviors, we 

used mixed-methods social science:

• Quantitative inquiry
• Statewide surveys, particular population surveys, message/appeal testing 

experiments

• Qualitative inquiry
• Focus groups, in-depth interviews, intercept interviews, direct observation, social 

sentiment analysis

• Grounded in risk/crisis communication science & behavior change theory



A few examples… 











Step 1: Visit Vaccinate.WV.gov & scroll down



Step 2: View Welcome/Disclaimer



Step 3: Make Selections

Birthdate



Previous COVID-19 Shots (if any)

Step 3: Make Selections



FIRST COVID-19 Vaccine Type

Step 3: Make Selections



Immunocompromised

Step 3: Make Selections



Step 3: Make Selections

Most Recent COVID-19 Shot



Find Out When You Become Due for a Shot – and 
for What Type of COVID-19 Vaccine

Done! Get Your Due Date, Type & Stay Up-to-Date

Personal 

Calendar 

Reminder

Schedule 

Vaccination



Click this button for a page that 

provides a summary of entries, 

clinical considerations & info links

BONUS: New “Medical Info” Page for Health Providers 
(or anybody who wants more in-depth info)



Medical Info (Summary & Clinical Considerations)
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Best practices for vaccine communication

What to avoid…

• Do not repeat rumors or misinformation

• In responding, if the negative is false, the positive is true – frame positively

• Use “Yes, and…” (rather than “but”)

• No overt persuasion, or even the perception of it – just the fact

• No fear, guilt, shame appeals (not a hint of judgement)
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Best practices for vaccine communication

What to focus on!

• Start from a place of empathy and understanding
• Listen and respond to patient questions

• Enhance confidence in vaccine safety

• Know that it may take more than a single conversation

• Give your strong recommendation
• Showcase motivating benefits

• Remove barriers or perceived barriers  

• Wrap-up conversation with openness and a call-to-action
• Underscore hope, optimism, trust, and confidence



Sneak Peek of  COVID-19 Vaccine 
Provider Toolkit (here today!) 



Thank you!
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